Lh

o 4?(/7 G

Since 1994

FACULTY OF SCENCE  GEMOLOG 50° GEOLOGICAL ANNIVERSARY

CHIANGMAI UNIVERSITY
CHIANG MAI UNIVERSITY Chiang Mai University

Chiang Mai University Students’ Behavioral Intentions :
A Study of Purchasing Decisions for White and Black Swan
Inspired Antique Style Jewelry

Yanisa Khamprasoet, Ratthaphon Amphon , Kanyarat Kwansirikul
Department of Geological Science, Faculty of Science, Chiang Mai University

Waist Chain
9.9%

Hair Comb
9.8%

Arm Cuff
11.8%

Bracelet
94.9%

Phone Charm
17.6%

The survey results from 56 participants indicate a 91.1% purchase
intent, with 51 respondents expressing interest in the collection.
Demographically, the majority of respondents are female (60.7% / 34
people) and students from the Faculty of Science (50.% / 28 people),
with the most frequent monthly income ranging between 5,000-
10,000 THB (39.3% / 22 people). Regarding product preference,
bracelets were the most popular item among 54.9% of interested
respondents (28 people). Furthermore, the antique aesthetic served as Material
the primary driver for interest, accounting for 47.1% (24 people) of 21.6%
the respondents.

Swan symbol
27.5 %

Antique style design
o1 %

The survey results from 56 participants demonstrate a high market interest in this jewelry collection, with a
91.1% purchase intent. The findings highlight that bracelets are the most preferred product (54.9% ) and that the

antique aesthetic is the primary driver for customer acquisition (47.1%). These insights validate the project’s

design concept and suggest that focusing production and marketing efforts on antique -inspired bracelets will be

essential for converting consumer interest into successful sales.
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